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Que será, será 
Whatever will be, will be 
The future's not ours to see 
Que será, será 
What will be, will be 
Que será, será. 
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RESEPSI KHALAYAK MENGENAI BERITA HASIL HITUNG CEPAT 
(QUICK COUNT) PEMILU 2019 DI MEDIA ONLINE 
 
ABSTRAK 
Oleh: Febrica Chiayadi 
 
Media memiliki kekuatan yang besar dalam pembentukan persepsi di tengah 
masyarakat. Apa yang diberitakan media akan memengaruhi sudut pandang, 
bahkan perilaku masyarakat. Karenanya, dalam memberitakan suatu peristiwa, 
media perlu berhati-hati dan memikirkan dampak yang terjadi setelah informasi 
diterima oleh masyarakat. Penggiringan opini dan penggunaan kata-kata clickbait 
seharusnya tidak dilakukan media namun, hingga saat ini masih ada masyarakat 
yang merasa bahwa beberapa berita di media justru menggiring opini masyarakat 
yang dikhawatirkan dapat memecah persatuan. Melalui penelitian ini, peneliti 
menganalisis berita politik dengan topik hasil hitung cepat (Quick Count)  PEMILU 
2019 di Tribunnews.com dan dijadikan acuan dalam penelitian.  Berita kemudian 
diulas dengan focus group discussion untuk mengetahui resepsi khalayak ketika 
membacanya. Kemudian, khalayak akan dibagi ke dalam 3 posisi sesuai dengan 
teori resepsi penerimaan oleh Stuart Hall. Hasil penelitian ini menunjukkan bahwa 
sepuluh pembaca berita Tribunnews.com tidak memiliki pemahaman yang sama 
dengan penulis berita politik di Tribunnews.com. Enam peserta pada posisi 
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AUDIENCE RECEPTION ABOUT QUICK COUNT RESULT (QUICK 





Oleh: Febrica Chiayadi 
Media has a great power in shaping perception in the midst of society. What is 
reported by the media will affect the point of view, even the behavior of the society. 
Therefore, in reporting an event, the media needs to be careful and think about the 
impact that occur after the information is received by the public. Both the opinion 
and the use of clickbait words should not be carried out by the media, but until now 
there are still people who fell that some news in media actually lead to public 
opinion which is feared will break the union within nation. Through this research, 
researcher will analyzes political news with the quick count result general election 
2019 as the topic at Tribunnews.com and it will be used as reference in this research. 
News will be analyzed with a focus group discussion method to find out the 
audience reception after reading it. Then the audience will be divided into 3 position 
according to Stuart Hall’s reception theory. The result of this study indicate that ten 
readers of Tribunnews.com do not have that same understanding as the political 
news writers at Tribunnews.com. Six participants is divided into negotiated 
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